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CI TIES 

San Francisco's changing cityscape 98 

Ll.lthowgh some of the old city's charm may have been sacrificed to the local 
bitilding boom, planners and ci,tizens are now comino to the rescue. 

San Francisco's newest tower 104 

Ll.s the western development of a Chicago style, S.O.M.'s John Hancock B,tilding 
enriches the city's romantic architectural continuity---a criticism. 

San Francisco's $100 million contest 112 

In the keenest itrban renewal competition yet, the city will choose one of these 
nine projects for its Golden Gateway project. 

LI.ET OF ARCHI TECTURE 

A me dal f or Mies van der Rohe 132 
This rnonth the A.I.A. honors a pioneer of modern architecture who is still 
pioneering. His redevelopment of Lafayette Park in Detroit shows how. 

Rooms f or worshi p 140 

F,·om the office of H arold Spitanagel comes this trio of handsome interiors, 
each /or a different den01nination, all in Sioux Falls, S. D. 

BUSINESS OF BUILDING 

A.T.&T.'s architectural quest 120 

Building's biggest client, camtiously seeking, has yet to find what niessage 
architectitre ,night put into buildings for the. wondrous telephone industry. 

The client and the architect 123 
Satirist Robert Osborn portrays a classic relationship-a gallery. 

What next in shopping centers? 129 
The economics have been ohanging-tlie stress now is on /ong-ter11,, steady 
gains rather than q1ticlc, spec1tlative profits. 

The new rivals: architects and designers 138 
Now that architects design carpets and industriai designers tackle arcT,itecture, 
bui/ding olients wonder who propcrly does wllat. 

J'ECTlNOLOGY 

The problem of the sealed building 144 

ObUoatory ai,· conditioning begets hostility 1t11less •it ·is spccifically designed 
/01· part·iO'ltla,· kinds of space. 


